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Better Together

Helping <Insert Health Plan Name> Achieve Your Goals



Better Together

Partnering with <Health Plan Name> to <Insert Win Strategy>
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Winning the Medicare Market

Hearing Benefit Solutions that Redefine Expectations, Differentiate
and Give <Insert Health Plan Name> the Competitive Advantage
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Contact Number:
(727) 336-1035

Email:
eric.gaither@amplifon.com

Website:
www.amplifonusa.com

Your Hearing

Health Care Partner

Eric Gaither

Senior Account Executive

With over 21 years of hea
both in managed care anc

Registered Nurse, I've hac

th care experience
clinical settings as a
the opportunity to

develop extensive knowledge of the
Medicare Advantage markets,
third-party administrators (TPA), and

Taft-Hartley Trust Funds.

As part of the Amplifon team, | now have the
privilege of bringing successful hearing health
cost containment solutions to my clients.
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An independent provider of hearing benefit solutions

23 OO+ million 300+

Years of experience as the Americans covered Client partners, including

longest-serving provider of 60 healthcare organizations

5,700+

Credentialed network Average savings off
clinic locations retail pricing
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What Are Your Organization’s Goals & Priorities?

Amplifon’s comprehensive hearing benefit solutions can be customized to best support your goals and priorities

Common Themes from Healthcare Organizations’ Goals in 2019-2020

O OOMO

Save Money for the Grow Increase Share Accountability
Plan and Members Market Share Star Ratings and Align Partnership
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Save Money

Significant savings for health plans and their members

Amplifon leverages the strength of our market position to deliver substantial savings to
both health plans and their members. Our full-service hearing benefit solutions are
designed to help health plans potentially lower medical costs by addressing social
determinants of health like loneliness and social isolation, and treating hearing loss

in members with high cost comorbidities like falls, dementia, and depression.

We are also reducing out-of-pocket costs while adding impressive value at minimal cost
to plans. Today, Amplifon savings average of 62%, or $3,572 per device, off the

manufacturers’ suggested retail price (MSRP).




How the Hearing Aid Industry Works

Iy, Miracle-Ear’ ¢

Rg%gund .

Manufacturer’s
sales reps

Each provider sets their
own price based on

sell devices REXT®N o \ what they preceive

to providers the patient can afford

— ) Starkey ¢
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Amplifon Sets Fixed, Transparent Pricing

oticon $$

/T, Miracle-Ear Amplifon negotiates on behalf of ss
the health plan and members

Rg%gund $$

PHONAK 38

il
-

unitron. .

REXT@N
JIDEX $
f19nIa to set consistent product prices 58
in all network clinics nationwide
)S( gygsyndslBg $$
Starkey $$

iz
H

amplifon :xzi-...



Savings Average 62% Per Hearing Aid

The following examples illustrates how Amplifon’s approach to fixed pricing
will significantly lower costs for you and your members

Starkey Muse i1200 S4,796 S995 S3,801 79%
Phonak Bolero V30 S2,322 S995 S1,327 57%
ReSound Enya 2 $1,740 S995 S745 43%

*Actual savings vary by product

amplifon :xzi-...



Untreated Hearing Loss is Linked
to High-Cost Medical Conditions

Depression Falling Dementia
$20,046 $20,638
Average yearly per patient cost Average cost per fall Average yearly per patient

cost to treat dementia
Cl =

.‘O

to treat depression

L]

People with untreated hearing loss People with untreated hearing loss People with untreated hearing loss
are 2X as likely to have a 3X higher risk for a are BX as likely to
experience depression catastrophic fall experience dementia

amplifon :xzi-...



Grow Market Share: Member Attraction and Retention

High-quality, affordable healthcare with product choice, guided support and personalized care
to help health plans attract and retain members

In today’s highly competitive market, Amplifon understands that health plans
have to define their value to attract new members, while engaging and
influencing existing members in new and different ways. Our full-service
hearing benefit solutions are uniquely designed to help health plans grow

market share, improve health outcomes, and contain costs.




Medicare Advantage Market Outlook

Competition between health plans is increasing as the Medicare market continues to grow

40 600%

New entrants to the Medicare Increase in enrollees Anticipated growth per year
Advantage market in 2019 since 1993 for foreseeable future

0
©
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Unprecedented
Demand

65+ population is projected to
double to 71.5 million by 2030

1 out of 3 people aged 65 or
older has hearing loss

Consumers are choosing plans
with additional benefits not covered
by Medicare, like hearing aids

Unprecedented
Affordability

3 out of 4 older adults go untreated for
hearing loss, citing high cost as a barrier to care

A hearing aid benefit can save members
thousands of dollars in out-of-pocket costs

With a hearing aid benefit,
high-quality hearing aids are available
for as low as $395 per hearing aid



Consultative Tools Differentiate and Grow Market Share

Amplifon’s suite of consultative tools are designed to help your health plan
capture new growth opportunities, differentiate your plan offering and deliver cost savings

Competitor Scorecard Network Analysis

Designed and customized to help your health plan Provides a snapshot of your marketplace to inform
beat the competition in your market your plan design and develop competitive offerings that

best meet the needs of your Medicare members

%amplifo oot ore Helping your health plan design a hearing benefit to attract and retain members

Scorecard for Medicare Advantage Supplemental Benefits - prepared for Your Health Plan
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AMPLIFON NETWORK ANALYSIS FOR <ORGANIZATION>

<ORGANIZATION> MEMBER TO PROVIDER
AMPLIFON PROVIDERS MEMBERSHIP UTILIZATION @ 1% RATIO
Fairfield 14 5,117 51 3.7
Hartford 18 13,238 132 7.4
HEALTH PLAN M Litchfield 5 2,723 27 5.4
Your Health Plan $0-599 2 0 0 1 1 3 $25 0 Middlesex 8 5,673 57 7.1
Competitor B 1 0 0 0 2 0 New London 8 4,217 4?2 5.3
Competitor C 3 1 2 1 3 2 Tolland 6 2,862 29 4.8
Competitor D 1 0 0 0 0 0 Windham 4 1,626 16 4.1
Your Health Plan $95-$175 3 0 0 1 1 3 $25 0 GRAND TOTAL 93 48,262 83 52
Competitor B 1 1] 1 1 2 0 (1]
Competitor D 1 1 1 0 0 2 0 100% OF MEMBERS COVERED
Competitor D 1 2 p 1 0 2 0
SVLHAUESCOREIT NBENE I & e 1 ol e NETWORK ANALYSIS SUMMARY PROVIDER TOTALS
<Organization> Providers 93
Relative Benefit R, Funding per I Amplifon Network to Members by County 93
Ranking earnng Exam Copay Device 'gibility Frequency Number of Providers in Both Networks 32
Relative Benefit Ranking for Hearing Services
. - : : - — ) )
Based on Copay and Funding Levels D No bene 't. No benefit No benefit No benefit Ampllfon s Key Allgnment with Vendor Partners
1 Small benefit >$31 $200- 5499 Every 3 Years
Medium benefit >516-30 >$500-51000 Every 2 Years Amplifon's provider network is well matched to service <Organization's> members. We believe the strongest partnerships are built on shared
3 Large benefit 50-515 >$1001 - $1500 Every 1 Year goals and accountability. Amplifon can work with <Organization's> provider network, not currently in our network to get them under contract.
Source: Public information, available on CMS website. Our goal is to ensure your members get access to fixed pricing, ensuring their out-of-pocket cost are reduced while adding value at little or no
For additional information or questions, please contact <Senior Sales Executive> at <Phone Number> or via email at <Email>@amplifon.com. cost to <Organization>.
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Simplifying the Experience. Adding Value.
Serving as your Trusted Advocate.

Our core business capabilities are desighed
around the needs of the customer with a
focus on delivering the very best solutions
and an outstanding experience for you and
your members.

amplifon



Full-Service Plan Administration

Amplifon’s full-service model includes

Benefit Design and Claims Processing, Billing CMS Bid/Audit Custom Reporting and
Eligibility Verification and Credentialing Support Integrated Communications

TR L T B T
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@ Sample Utilization Report
amplifon =:..
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comprehensive reports for every aspect of RePorts e

our business. On-demand access to all

reports is available to your organization
via our web-based platform or can be @ Sample Insurance Plan Savings Report

L]
requested through your dedicated .
Insurance Plan Savings Report 2AMm pl |fon Hearing
Health Care
. [ ] [ ] [ ] [ ]
National Account Manager. Billing & Credentialing =
Number of Purchates Members Paid MiRPF Member Savings % Savings
Plan Jan Feb Mar Quarter Total
Plan 1 B 7 B n 24, 540 b, e &0 &55 EI%
Plan 2 < 2 11 19 27,635 B4, F0S 110M ST
e o rt s Plan 3 & 4 15 29 37,385 96 155 SE9M0 El'%
Total 16 19 14 69 |5 #9560 1% 226085]5 136,485 B
| Member Purchases
|Plan Purchase Date | Vendor [Member Paid  Units Sold MSRP Member Savings | % Savings
Plan 1 Location 1 1/13/2016 MFR 1 Prermiet 55, 190,00 & $15,580.00 410, 390,00 6. T
Plan 1 Location 2 1/ 06/ 2016 MER 2 Signature S, Tad.00 2 Sh, Fe0U00 53 000,00 44 %
Plan 1 Location 3 2202006 MFR 3 Advantage 53,990.00 5 514,475.00 510,285,00 T1a%
Plan 1 Location 4 2212016 MER 3 AL antage 53, 990.00 5 $1£,475.00 S10,£85,00 Tla%
Plan 1 Location % Jrr2 016 MER 4 Fiun L2, 950,00 i Sh, RS 00 53 9% 00 Sh %
Plan 1 LoCation b RS X6 MER & SApmAtyrE 28 590 .00 2 o6, 9000 52 200,00 32 d%
Plan 2 Location 1 1/ 2016 MER I Signature 52,095.00 1 $3,395.00 51,300,00 3L3%
Flan 2 Location } FER 016 MER & Afvantage S8, 10 00 i 48 6R% 00| 54 &85 00 515%
Plan 2 Location 3 IR EOE MER 1 lh'_‘\-rl!nge 28 559000 i 52 895 00 S OO 24.0%
Plan 2 Location 4 11772016 MFR Frermier 54, 930,00 5 $19,475.00 514 485,00 T4a%
Plan 2 Location 5 5 A6 MEFR 2 Flus L2, 70 LHJ_ 1 &6, BRS 00/ 54 065 00 56 54
Plan 2 Location & 2rE3 2006 MR 1 Premier S8 99000 L] $11,685.00 56, 6595.00 51w
Plan 2 Location 7 .’Eﬂﬁlb MR 1 Fremoer Sk, S 00 i $11.685.00 56, 695,00 £1.3%
Plan 3 Location 1 1/ /2016 MFR & Fremiet 5, 19000 ] 5$11,685.00/ 56,455,00 55.6%
Plan 3 Location J 22812006 MR £ Prermuer S5, 190.00 2 &7, 190,00 52 600,00 13 4%
Plan 3 Location 3 3312016 MER 2 Pluss 2, Fa.00 2 548,590.00 51,800.00 .
Plan 3 Lotation 4 3/30/2016 MEH E Signature 53 990,00 2 $6, 790,00 52 800,00 £1.1%
CG -CA H PS S u rvey to Plan 1 Location 5 3302016 MER 2 Frermier 5, 190,00 ] $11,685.00 56,495 00 55.6%
Plan 3 Location & 31172016 RMAER F Fremuer 25, 190,00 [ $£25 30000 418 180,00 T E%
Plan 3 Location 7 330/ 2016 MFR 1 Pluss 2, 390,00 4 549,180.00 56, 790,00 Ta0r's
Flan 3 Location & IR 2016 MER T Afvantage 52,865 .00 5 $14.475.00 511, 610,00 B0
2 &6, Ta0.00| §2 200,00 i} d%

Health Care

amplifon i Measure Patient Experience ettt




Simple and Flexible

Our hearing benefit
solutions are customizable
to meet
the needs of your
health plan and members




Increase Star Ratings: Member Satisfaction

Member-centric hearing benefit delivery model with demonstrated results to show that Amplifon
consistently provides an outstanding member experience

Member experience is a key focus area for Amplifon. Our goal is to

make it easy for health plan members to get care for their hearing health
needs, while providing personalized support to help guide them through
the process. From custom communications to booking an appointment,
benefit verification and billing, the ability to deliver a seamless,
outstanding experience supports health plans in deepening their

level of engagement with members.




What Are You Doing to
Meet Members’ Expectations?

Common Member
Expectations

More comprehensive coverage with benefits
not covered by traditional Medicare,
like hearing, vision and dental, at no extra cost

Low out-of-pocket costs

Broad product selection and large, high-quality
provider network to meet members’ unigue needs,
both in preference and affordability

Choice and convenience

G@ : , Digital channels to create new member touch points
Personalized and easy experience T and meet them where they are at




Integrated
Communication Plan

Amplify your Member Experience

understand

PHASE 3: EDUCATION ))

............ ONGOING

PERSONALIZED Qur Patient Cane Advocates ane trained to mentorand guide sach memiber, taking the time to
EDUCATION provide individual inzight and thoroughly answer questions.

PHASE 2: ENGAGEMENT
Actionable MOTIVATE )) UG

P T MAES ey [ S,
INSPIRE & EDUCATE » Pogansan

» Pressntations CALLTO ACTION ) Cal attantion tovarius program benafts SuCh 25 “Taka the Ntaractie hearing quz” or

, BANNER ADS “Checkyour benant” by placing a Banneron your membarintranat site or your snmiiment portal
KEY CEHS BEFORE GOLNVE - -« v v vne s D
MESSAGES B . n....,, EMAIL ) Amp&ton can create customized contest and graphics to include in your member eblasts or

Nalteams totha AmpEfon hearingcare program using presentation siides, nch enzwsiotiers. We work with you to crart timey and relevant messaging that matches your
_— or webinars. Preview member matarials and selling suppori resounes. communication mikestones.

SOCIAL
SHARING

\Utilize owr educational content shared to your inbox the beginning of each month. Each arficle
comes with suggeston social posts for Facobook and Twitter, appropriate image or graphic and
teater copy D eNCoUrage mamber engagement.

Credible
Amypifon's commemic:ation plan is designed to amplity your heattn plaw's member experience stratogy. Koy messagns croate 2w aroness ontent and resources that can be included on your intranet site.
about hearing loss and the hearing program, and demeans trate the total value of your health plan. Key messages also engage and educate

' ‘ members to taks pusitive actions that improve their overall bealth. The pian is executedin throg phases: am highiights
“ Ampéton video
"" ) Ampiifam member resouncss site

AWARENESS 1id hotline phone number IlIJIlIHG UPEH EHR“LLH[NT """""" MAILING ) Ampiifon can provide wseful content to inciede inmember maiings or statements. The contest can
I ) STUFFER support prevention, hearing less impact, program details and spacial offers.

Inspire & Educate

| Amgiiton representative can attend group benent megtings, assist with benent fairs and
alth fair activitios.

Intamal team training ¥ program hignlights
Mombarwensits resources hearing clinic
thisir b benent
: FI"I]EI’H'I'INI'IZI.II'I:GI‘I‘H‘[ - ﬂgms . omaote the dedicated hoting for membars to call for answers to any questions and to leam how
C 5 »  Dedicated hotling for support and FA0s any sp
0-b F. sage ribe to gur biog syt s tn gut started on their hearing healih cane journay. Dur Patiant Cam Advacatss are there
anded COI’Q Mes muide them every step of the way.

} custom, dedicated tolkras ember for your members to cal and ask any
ENGAGEMENT Hiare TBATUing the Nearing cars program. Onca the program i live, theywill
Motivata 'S guite to locate 3 provider and set an appointment.

(10 am - 7:00 pm CT Montiay - Friosy.

> Onsite support & presentation siides

[ resources website is creatad by Amplifonwhere y our members can:

= Membarweicome kit materials

J > =

»  Interactive lsaming
»  Biogarticles

- »
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Comprehensive Communication Resources

Help you engage and motivate members to take positive action to improve their health

)4 )) 4

PHASE 3: EDUCATION

Guide

PHASE 2: ENGAGEMENT

Motivate

PHASE I: AWARENESS

Inspire & Educate

V V V V

Internal team training
Member website resources
Program announcement

Dedicated hotline for support
and FAQs

amplifon ..

Quick Start Communications Toolkit

We are so excited to be your hearing healthcare partner. And we knov )
o o . o Ed
employees/members will be excited to leamn about their new hearing h s I f AY
Ampilifon has found that getting the word out early - in fact as early as \.am p I on
~ Hearing

hearing healthcare program effective date can make a significant diffe
Health Care

employee/member engagement.

On-site support & presentation
slides

Welcome kit materials including
stuffers, flyers, email, videos and
web banners

Hearing Care Designed For You

Your hearing benefits from Amplifon Hearing Health Care

<<Health Plan Name

f-the-line technology, and valuable

free follow-up care, two years of free batteries, and a 3-year warranty

>
>
>

Interactive learning
Blog articles based on monthly topics
Personalized education moments

Annual Communications Toolkit

amplifon ..

Here's 8 suggested communications plan to help you get tl
employees/members about their new hearing heslithcare b
communicating to employees/members throughout the yes
incresses awareness and participation.

The grid below lists the high-level topic for each month witl

YOUR COSTS recommended timing and potential delivery channels availl
To get things off to a quick start, we have provided some suggested m Toolkit Planner. Hi there
delivery channels leading up to your program “go-live” date. We recon MONTHLY PREMIUM .
earing I JANUARY FEBRUARY " . "
least some of these Quick Start touch points to your implementation s ampl'fon cneas, O October is a busy month in the hearing care world. It's both National Protect Your Hearing
o Month and National Audiology Awareness Month. Not only that, but open enroliment
Materials Delivery Channel HOW CAN | PREVENT HEARING LOSS? - l'.L_J Did you hear? Hearing loss can season is just around the corner. What better time than now to get your hearing checked
a Announce hearin:
Quick Start Introduction Email 9d D'SAE(;’:\\;%SEQC *  Wear hearing protection E 5 healthcare progragm ~ "I'I:kpept:: :::r:;yg aag Share our latest blog articles with your members to build awareness and encourage them
YOUR HEAR'NG H EALTH CARE PROG RAM FOR LIFE ev 4 «  Tum down the volume 8 Creste awareness Heart Dissase Awsrenass | to eleore:\eu’ heanng' Der::ms ‘v’:u clan'share any or all oll t‘r:esenlanlcles w:th y:ur
ENT NA - members by incorporating this material into your own newsletter. blog, social media. or
CHUI Loniing Fege e ”s ESCETEMESNA . C o N j” i Sl 6 ety Mune emails. To do this, you can pull directly from the articles below or find all the individual
Py = o ‘v:,‘:,’: * Aging s elements (headlines, teaser copy, article content, images, links, and social media posts) to
<2 v *  Avoid ototoxic medications
Intranet Copy Website 90d te3 ah Common sounds build out whatever you may need here! (Password: Amplifon)
CUSTOM HEARING RISK-FREE 60-DAY CONTINUOUS HEARING AID LOW- g iinesses and diseases 3 cause hearing lo!
Hearing Loss FAQ Flyer 60d SOLUTIONS TRIAL CARE PRICE GUARANTEE pact 51?, yoid 100 perHl WHEN SHOULD | GET MY Smart heanng e Enjoy,
. " " § - o 1 HEARING CHECKED?
s ¢ Plan Benefits® Fiyo e d :EE‘\\I?(;’QS echnology Level 2 par ” e 100 . r——— Amplifon Hearing Health Care
ummary o n Benefits r sk |
100 oarl Additional Ways to Spread the Word v . -
About Amplifon Video 60d s - ved 1[T"7W HOW COMMON IS HEARING LOSS? 10 preventative tips to cut your risk of hearing loss
— ; e froe bath { * Consistent exposure Drive awareness with these Amplifon branded emails, banner ads and social posts
Start Hearing the Sounds RSP ACCESSING YOUR BENEFIT senvees | Ty s e ; .
of Life IS AS EASY AS yea l f Hearing October Is National Protect
oo mm p I o Health Care. Emalls Banner Ads Soclal Posts
Quick Start Social Post R 30d Your Hearing Month
Options Or, maybe you need to talk to s¢ 5 T'SF Ac.‘\“
, A Did you hear? SA N 0 = ao

BENERT COVERAGE
COMING SOON

CALL TODAY: 1-888-SAMPLE

Check your benefits

Either way, we're here to help

GUARANTEED WITH A

* Call us directly at <1-800-x0¢xx

The <Client Name> discount program

amplifon :xzi-...

Take advantage of a comprehensive,
cost-effective hearing health care Call 1-888-SAMPLE to check your CALLTOLL FREE

program through hearing health benefit today! 1-888-SAMPLE
Amplifon Hearing Health Care.

\ *Tak 1o ed fned o<
~ -~ INCLUDES HEARING HEALTH . : ot b - | .
randed emails to send to your randed banner ads to promote randed social posts to help
- — l.m AID § BENEFITS TOO! members, promoting your Ampiifon you, as an Amplifon parner,
- <<client logo>> %,]mp‘ pantnership with Ampiifon and connect with your patient social
the engagement pieces above. communities.

N sttt 8
A message from Deavess asd Omer




Integrated, Turnkey Member Communications

Align with annual key dates and are provided at no cost to health plans

= = ~ )

Annual Communications Toolkit
% eicare g 2 c 5

Here's a suggested communications plan to help you get the word out to your mP“mn i ing Benefits That Redefine Expectotlons

employees/members about their new hearing healthcare benefit. Amplifon has found N o p :

communicating to employees/members throughout the year with pertinent monthly topics t MORE with Amplifon Hearing Health Care <CUENTLOGOHEE

increases awareness and participation

Hearing Care Designed For You //"
- Your hearing g "

om Amplifon Hearing Health Care
e om Amplifon Hearing Health Care
. call Amplfon &t
; iy Hearin d we'll
The grid below lists the high-level topic for each month with details on suggested materials, %‘mpllfOn Health Care ‘ms‘}g;j:;,;i
recommended timing and potential delivery channels available in the Annual Communications ik
Toolkit Planner et MS‘T'\'“@W\,Q;‘:M .
I JANUARY FEBRUARY A o gt g s empion ameLName
We'l explain the. <Address2>
Address
il Did you hear? i i ing solutions V“"’i*z:”;?lmim Citp<s| YOUR COSTS
= id you hear< Hearing loss can Listen to your body |\ _jings on hearins schedule SILVER HEARING GOLD HEARING
i~ An heari tantial VDG Trare Wty
F nounce hearing happen at any age Reasons to get a hearing o sfford et DN Lisap fof X £
v d g Pcleahhcare program - Takenme hearing age quiz sc:ee:ing S cveryona SN wd:;:?a‘jwwwqgi‘:‘i [reT— TR [errm— Out ot Neswerk.
<@l Create awareness Heant Disease Anareness Month Werd Hearing ArHon PO oo Bt Hearng Sereerd
ourprodies® Welsond fomaton 0
you and the provicer: T8 o DIAGNOSTIC 0 100% ol 100%
] o oot i iaGosT
Common sounds can 3 we Kmd'w“’m‘m e ot igh @i AVIGES
-4 " 5 ncloa)
% i Smart hearing cause hearing loss [— it .
=1~ technology 7 common sounds that can | v oy ®
C . 3
Wi=Jll Not your grandparents cause permanent damage | (iesandz  Save $25* i eelom e A
] and oneyear o160 i
<l hearing aids Morth s Alheimar's Aw FREE get your o o of puichese oo
bor ng & Speech i B0 dayS
it hearing screeningy o o
AUGUST g
Do you 1005
. Hearing Or a family memper ji y e R 339090 ) conedioaposiehens AN S R 00000 VRN N a7, NN R A (R
(=9l How hearing loss may be | Back to school and loss? Tak, mber live with hegai covered ot vearing P EC d ot Incl.ded
. - 1 o < o i s, TRk
i:-: Cé Impact on your physical Make sure everyone is think Ampliton earing screening throy, oh J At wﬁ‘(‘:‘“"\:lm o 91t includsd Mot Inclded et Incladed
=l health, mental health and | ready to perform their best | Waysto« - .| 11€arng Health Carg 4, - g caremere < /{/ q
(SB career success your heal gest independent hearing g € nation’s Access and convenience with the y
Healthy Agr g discount network nation's largest indeperdent network y O maybe you nfqed 10 talk t someon about your plan aptions.
I OCTOBER NOVEMBER Either way, we're here to help you get the benefits you need.
Protect your hearin Click here = 5 om .
zE Common situations lea%mg Cold and flu season Do not foryour Certificate, _ omp\\fonuso-c b U et e o ‘ﬂmp 'lf
BEE to potential h K Beware of any sudden Learn more Tt Ca R Eeiar Sy e o rc on Hoorng
1=3=2 to potential hearing loss hearing changes and drug | €2V ‘owned by a hearing aid manufaciurer), which e Hh Care, H Hearie
oS [ Nm:wmmmu side effects How to educas ey potentil conictof interest. el - CLENT L0 <<client logo>> ﬁmphfon He—,
bl Bl Vionth and 1073-10/10 i Hearing Aid about h .
Awareness Week T

Quarter 3
(Post-CMS filing)

Quarter 4

(AEP starts Oct 15) (AEP ends 12/7)

Monthly member communication program kicks off
with co-branded direct mail and digital messages
(email, text, web) that highlight key plan benefits and
reinforce the value of your health plan during OEP
and in advance of the annual CAHPs survey in March.

AEP member communications
with prospecting tools to create
awareness and attract members.

Member communications with Welcome
Kit materials to help them understand their
hearing benefit, including Summary of
Benefits content.
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Seamless,
On Demand
Member Service

What We Do

Members call a unique, health plan-branded
1-800 number to connect with their
Patient Care Advocate.

Patient Care Advocates act as a guide to help
members gain an understanding on how

our program works, to coordinate all clinic
appointments, and remain by their side
throughout their hearing health care journey.

Amplifon’s goal is to be an advocate,
ensuring members understand their benefits
and seamlessly helping to meet their
hearing care needs, from start to finish.

amplifon ...



Convenient Access Through Our Network of
5,700+ Clinic Locations

92% of U.S. population is within 20 miles

5,700+ Locations




Broadest Choice of Hearing Aid Products
to Satisfy Members’ Brand Preference

Includes the complete line of 1,700 hearing devices with the latest technology from all major brands,
providing members with the greatest amount of choice and improving satisfaction

S/$S 555 $SSS SSSSS

Economy/Plus Advantage Signhature Premier

amplifon :xzi-...



Amplifon.
National Independent Hearing Benefit Provider

We are not owned by a manufacturer so can offer the world’s best brands of hearing devices
to meet member’s unique needs both in terms of device selection and affordability

PHONAK unitron.  Starkey

REXT&N oticon (JIDEX

relationship

m%_@eracle Ear [ g N |Q

(Former ly Siemens

(SONIC ReSound

))) innovations

amplifon :xzi-...



Share Accountability and Align Partnership

Commitment to continuously delivering competitive products, service, and business model innovations
to support health plan goals and address their challenges

Amplifon believes that the strongest partnerships are built on shared goals and
accountability. We have built our program to help address the priorities and
challenges health plans face. Amplifon uses our experience as the first hearing
benefit provider in the U.S., along with the stability that comes with being one of
the few remaining independent distributors of hearing devices, to provide
capabilities and processes that ease the administrative burden, positively impact

Star Ratings and deliver substantial savings to members.




Amplifon Will Help Your Health Plan Achieve Your Goals

e save money e grow market share e increase Star Ratings

Full-service hearing benefit solutions l
designed to help you lower
medical costs by providing

fixed, transparent pricing on
hearing devices and treating
hearing loss in members with
high cost medical conditions

Consultative tools and
low cost, flexible plan designs
to capture new growth
opportunities, differentiate
plan offerings, and
contain costs

’

AN ; - . .
f""‘ aad Turnkey, integrated communications;

N

R S <  caa on demand member services;

high-quality provider network;
broadest choice of hearing devices;
and comprehensive service package
consistently drive high
member satisfaction scores to
help increase STAR Ratings
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Our Commitment to Service Excellence

We pledge to communicate and conduct business with our partners in a manner that fosters
collaboration and alighment, and provides transparency. We accomplish this in the following ways:

2 )

We will take the necessary steps

We will communicate proactively
to ensure meetings are purposeful,

to keep you informed, minimize disruption, and

support your future planning efforts. productive, and relevant.

We will keep you up-to-date on any We will check in regularly to see how things

public news about our company so you are going, and schedule quarterly meetings to

don't hear it from someone else. discuss performance and opportunities.

We will only invite meeting participants for

We will let you know if there are issues or whom the subject matter is relevant.

problems that may affect you as soon as We will provide an agenda and appropriate

possible, and provide appropriate updates information at least one business day before a

if applicable. scheduled meeting to get everyone’s input.

We will remove cell phones, email, and

We will notify you at least one business day outside distractions to give 100% focus

in advance if we will be out of the office or to you and the subject at hand.

unavailable. We will start and end meetings on time.

We will document all action items and
responsibilities from meetings and provide
appropriate follow up and due dates.
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Thank you

Questions & Next Steps
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